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& WHY MBA AT ¢MR-CET?

CMR-CET MBA is a dynamic and future-ready program
designed to nurture young professionals into ethical,
competent and globally aware business leaders. The
program offers a perfect blend of academic excellence,
industry exposure, experiential learning, case-based
teaching and expert mentorship. With a focus on
innovation, practical learning and holistic development,
CMR-CET MBA empowers students to create meaningful
careers and make a positive impact in the business world.
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Industry-Relevant Curriculum
Designed to match current
business needs and future trends.

Expert Faculty
Learn from experienced academicians
and industry professionals.

Hands-on Learning
Live projects, case studies,
industry visits and simulations.

/— placement support and alumni network.

Holistic Development

Focus on leadership, communication,
ethics and overall personality growth.

LEARN

GROW
SUCCEED

Ph: +91 92487 27208 @ www.cmrcetmba.in




SECRETARY MESSAGE

Sri.Ch.Gopal Reddy
Secretary

Each academic year is a new opportunity to envision progress, strengthen our institutional
culture, and reaffirm our commitment to academic excellence. This year, we continue to build
on our strong foundations while embracing innovative approaches to teaching, learning, and
overall student development.

Our institution has always strived to create a nurturing environment where students are
empowered to explore their potential, develop critical skills, and grow into confident
individuals ready to contribute meaningfully to society. The collective efforts of our faculty,
students, administrative staff, and stakeholders have enabled us to achieve remarkable
milestones over the years, and | am confident that the same spirit of dedication will guide us
through 2025-26 as well.

As we move forward, our focus remains on strengthening academic rigor, promoting value-
based education, and expanding opportunities for holistic development. | encourage our
students to take advantage of every platform offered to them—be it academic, cultural, or
professional—and to pursue excellence with determination and integrity.

| extend my heartfelt appreciation to the Principal, Heads of Departments, faculty members,
and support staff for their unwavering commitment to the institution’s vision. My best wishes
to all students for a productive, enriching, and inspiring academic year ahead.



PRINCIPAL'S MESSAGE

Dr.A. Seshu kumar
Principal

Each year marks a new chapter in our institution’s journey toward excellence, and this year is
no exception. As we step into a fresh academic cycle, we renew our commitment to nurturing a
dynamic academic environment where learning, innovation, and values come together to
shape future-ready professionals.

Our focus continues to be on academic rigor, experiential learning, and holistic development.
With the support of our dedicated faculty, we strive to create opportunities that encourage
critical thinking, creativity, and leadership among students. As the world evolves rapidly, it
becomes essential for students to stay adaptable, develop new skills, and embrace continuous
learning. Our institution remains committed to providing this foundation.

| extend my sincere appreciation to our staff, faculty members, and students for their
consistent efforts in upholding the values of the institution. | encourage every student to
participate actively in academic, cultural, and professional engagements offered throughout
the year.

May this academic year bring new accomplishments, meaningful learning experiences, and
personal growth for every member of our college community.




Dr. A. Kotishwar
Head of the Department - MBA

| am delighted to present the HOD’s Message for the Academic Year 2025-26. Our department
continues to strive for excellence by fostering an environment that promotes academic
strength, research orientation, and professional competency. The dedication and teamwork
displayed by our faculty and students have been instrumental in elevating the department’s
achievements year after year.

This academic year, we aim to deepen our focus on practical learning, industry exposure, and
skill-enhancement programs that prepare students for the evolving demands of the
professional world. | urge students to take ownership of their learning, participate in
departmental activities, and make the best use of the academic resources available to them.

| extend my heartfelt gratitude to the faculty members for their unwavering commitment and
to the students for their enthusiasm and hard work. Together, let us continue to build a
vibrant learning ecosystem that encourages excellence, innovation, and character.

Wishing everyone a productive and enriching year ahead.




EDITOR’S MESSAGE

Ms. Santoshi Shetty
Assistant Professor
Editor

With great pleasure, | present the Editor’s Message for the Academic Year 2025-26. This
publication reflects the collective spirit, creativity, and accomplishments of our students and
faculty. Each contribution—whether academic, artistic, or reflective—represents the vibrant
talent that defines our institution.

The magazine serves not only as a platform for expression but also as a record of the year’s
achievements, events, and memories. As Editor, my goal has been to capture these moments
with authenticity while encouraging student participation and creativity. | am proud of the
dedication shown by the editorial team, contributors, and mentors who have worked
tirelessly to bring this edition to life.

| hope this year’s publication inspires readers, celebrates student achievements, and
highlights the progress of our institution. Let us continue to build a culture where ideas are
valued, voices are heard, and creativity is celebrated.

My best wishes for a fulfilling and successful academic year 2025-26.




EDITORIAL Member From

students

AITHA SATHVIKA 25H51E0005
BELDE PRADEEPTHI 25H51E0024
KOMMU ASHWITHA 25H51EO00CO

NUNAVATH PRAVEEN 25H51E00G6

GADIKOPPULA

PRANAV 25H51E00T6

MUDUMALA NIHARIKA 25H51E00F7




Details of Paper Publications in

National & International Journals
by the Faculty- 2025-26
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MBA Faculty Attended FDP’s / Workshops /

Courses

Academic Year 2025-26

Name of the Organized by &
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Technology,
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Computing Hyderabad Institute | 2025

of Technology &
Management; RV
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Technology &
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Karnataka




Faculty Achivements
Academic Year 2025-26

Dr. A. Kotishwar served as a Resource Person at the Two-Day National Conference
titled “Paradigm Shift in Business Ecosystem: Innovations, Al, Tariffs, and SDGs
for a Prosperous India”, held on 16th February 2026, organized by the Department
of Management and Commerce, School of Commerce and Business Management,
Maulana Azad National Urdu University (MANUU), Hyderabad.

Topic Delivered: Paradigm Shift in Business Ecosystem

Distance and Oaline Ea
NIVERSITY sl

e Dr. A. Kotishwar served as a Chairperson for a Technical Session at the
International Conference on “Al Integration in Accounting & Finance:
Opportunities & Challenges”, held on 13th February 2026, organized by the
Department of Commerce & Management, Avinash College of Commerce,

Hyderabad.

:__‘- !
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Under the guidance of Dr. A. Kotishwar, one Ph.D. scholar, Ms. Pramoda Holly
Star B from Annamalai University, has successfully completed her doctoral
degree.
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Industry Visit
A.Y. 2025-2026

NARMUL MOTHER DAIRY, KUNTLOOR, RANGA REDDY,
TELANGANA

On 13th November 2025, the MBA Il Year students of CMR College of Engineering &
Technology (CMRCET) visited NARMUL Mother Dairy, Ranga Reddy, Telangana, as part of
an academic industry exposure programme. A total of 170 students participated in the
visit. The visit provided students with an opportunity to gain practical exposure to dairy
industry operations and understand the application of management concepts in a real-
world business environment.

MBA II year, 2025-26 Batch
students Industry visit to
NARMUL MOTHER DAIRY,
KUNTLOOR, RANGA REDDY,
TELANGANA on 13th
November , 2025.

Kuntloor, Telangana, India ===

2 | Unit-3, Narmul Mother Dairy Parlour, Kuntlioor,
Telangana 501505, India
Lat 17.338676" Long 7B.615429"

Waeadnesday, OFf01/2026 11:52 AM GMT +0565:30

Overview of Narmul Mother Dairy
Organization: Nalgonda-Ranga Reddy Cooperative Milk Producers Union Limited (Narmul
Dairy), registered on February 25, 1986.

Core Products: Pasteurized and homogenized milk, fresh curd, pure ghee, paneer blocks,
butter, sweet lassi, buttermilk, Badam milk, and Doodh Peda.

A highly frequented direct retail outlet located right near the central plant area. It offers
a full range of fresh products including buttermilk, lassi, ice creams, and blocks of paneer.
A key local distribution point serving residential areas in the eastern corridor, stocking
milk, butter, and daily staples.

Standards: Operates processing units adhering to FSSAI and ISO 22000 standards.






INDUSTRY VISIT TO COCA -COLA BEVERAGES LIMITED
HYDERABAD

On 16th and 17th July 2025, the MBA | Year studentsof the Department of MBA, CMR
College of Engineering & Technology, Hyderabad, participated in an Industry Visit to
Coca-Cola Beverages Limited, Hyderabad. A total of 120 students participated in the
visit.

The visit was organized to provide students with practical exposure to beverage
industry operations and to help them understand the application of management
concepts in a real-world industrial environment. The students gained insights into
various functional areas such as production and operations, quality management,
supply chain management, marketing, human resource management, and distribution
processes. The visit enabled students to connect their classroom learning with actual
industrial practices and enhanced their understanding of business and managerial
processes.

Miyapur, Telangana, India

q26 eenpur, Miyapur, Telangana

Company Profile:

Coca-Cola is one of the world’s leading beverage companies, known for its wide range of
soft drinks and other non-alcoholic beverages. The company operates through an
extensive manufacturing, distribution, marketing, and supply-chain network across
India. Its major activities include beverage production, quality control, packaging,
distribution, and brand marketing. The company focuses on quality, innovation,
customer satisfaction, sustainability, and efficient business operations. The industry
visit provided MBA students with practical exposure to these functional and managerial
activities in a real-world business environment.
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Day-1:

corporate world. It was facilitated by SANGEETHA MAAM, an expert in
communication and personality development with years of experience guiding us
toward corporate readiness, Ma’am started the session by highlighting the
importance of presenting oneself effectively during interviews. The session
covered key aspects such as common HR interview questions, how to answer
them confidently, and techniques to structure impactful responses. Tips were also
given on improving body language, maintaining eye contact, and confidently
introducing oneself during interviews.
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riguda, Telangana, India ==

APTITUDE SESSION Averages & Calendar

This session was facilitated by JAGADEESH SIR, and was designed to build

insights into improving our professional presence.




Day-2:

self-introductions, where each team member got a chance to speak about
themselves, helping us get to know one another better and improve our
communication skills. The session also highlighted the importance of certifications
in enhancing our professional profiles. We were guided on how to choose the right
certifications relevant to our fields and how they can add value to our resumes.

APTITUDE SESSIONRatio & Proportion, Clocks

The session began with a quick recap of basic concepts, followed by
solvingvarious types of problems that tested both speed and accuracy. Practical
problems were given to us for hands-on practice, helping us understand different
roaches to arrive at the correct answer. along with academic understandin




Day-3:

Followed by problems on Ages and Blood Relations, both common in aptitude
tests. In Ages, we learned how to frame equations using age differences and ratios
to solve time-based questions efficiently. BloodRelations involved understanding
and analyzing family connections using logic and diagrammatic representations.
He encouraged us to approachproblems logically and avoid overcomplicating. This
practical approach helped in improving both speed and accuracy.

SOFT SKILL SESSION Six Thinking Hats Process

that represent different perspectives. We engaged in interactive activities and
discussions with group that helped us apply the hats to real-world situations.



Day-4:

APTITUDE SESSION Blood Relations, Clocks, & Calendar

understanding concepts, we learned how to strategically approach and simplify
complex problems, which is key to excelling in aptitude tests. Everyonein this
session tried to gain as much knowledgeas possible. Also sir explained us to
approach problems logically and avoid overcomplicating.

Day-5:

Aptitute Class:Directions & Distance

etermine the position of an object or location. We engaged in activities where we
had to identify the directions & distances between different points. It
strengthened a vital aspect of logical reasoning and gave us practical tools to
approach direction-based questions confidently.



Day-6,7 &8 :

Mock Interviews were organized and conducted in a team-wise manner, simulating
a real interview environment. Each participant was required to bring their updated
resume and undergo an individual assessment by the interview panel. It help us to
gain confidence in handling real interviews & assess communication skills,
technical knowledge, and presentation. To identifywhere we are lacking and
improve gaps in interview preparation. The feedback we received will help us to
improve our preparation strategy, enhance self-awareness, and increase our
chances of success during actual campus recruitment drives.

"Feedback from a mock interview is
the BLUEPRINT for a better performance "




APTITUDE SESSION: Percentages, Time & Work, Profit & Loss,
& Seating Arrangements

The aptitude sessions covered a range of essential topics, including percentages,
time & work, profit & loss, & seating arrangements. In each session sir explained
concepts clearly, provided shortcuts for faster solving, and shared practical tips
to avoid common mistakes. We covered calculating percentage increases &
decreases. In time & work we learned how to solve problems involving the
efficiency of individuals & groups. Profit & loss session focused on understanding
& solving problems on cost price, selling price, Profit, & loss. In seating
arrangement introduced us to different types of arrangements, such as linear, &
circular arrangements, & strategies for solving.

e

¥ . y i
1 ]
L 1 ol B e Y -
. \; b S

_-_—-'-

na, India -
BO1401, India




Day-9, 10 :

The Group Discussion (GD) session was a highly interactive and insightful. This
helped us learn how to initiatea discussion, presentour views effectively, listen
actively, and respond thoughtfully to others' opinions. SHIVANI MA’AM also gave
us valuable feedback on our body language, clarity of speech, and teamwork.

APTITUDE SESSION Probability, Coding-Decoding, Analogy, and Classification &
Syllogism

The sessions began with a quick aptitude round followed by in-depth learning on
key reasoning topics such as Probability, Coding-Decoding, Analogy, and
Classification & Syllogism where we not only received explanations of these

problem-solving.



Day-11:

The session began with a brief recap of the Group Discussion (GD) and Mock
Interview by Sangeetha ma’am. The focuswas on addressing any remainingdoubts
or questionsthat we had regarding GD strategies, resume building, and commonly
asked interview questions. She provided detailed guidance on how to structure a
professional resume. After that, the session moved into building a strong
professional presence online on LinkedIn. She guided us on how to create a
compelling LinkedInprofile by usinga professional photo, writinga strong headline
and summary. She also encouraged us to stay active on the platform by sharing
relevant content, participating in discussions, and following companies of interest.

APTITUDE SESSION: Simple Interest, Compound Interest & Alligation & Mixture

session includedhands-on practice questions and helpful tips to avoid common
mistakes.



Day-12:

The session on Email Writing and Minutes of Meeting (MoM) focused on enhancing
our professional communication skills both writtenand formal. Shivanima’am
explained us the structure and tone of a formal email. We learned how to write
clear, concise, and well-organized emails for different work. also explained the
standard format of MoM and the importance of accuracy.

APTITUDE SESSION: Speed, Time & Distance

The session was a well-balanced mix of quantitative and logical reasoning topics,

Reasoning helped us improve visual analysis through pattern recognition, mirror
images, and figure classification.



OVERVIEW

grow both personally and professionally. It was about developing the confidence
to communicate, solve problems, and perform under pressure. Alongside aptitude
and interview preparation, the program focused on self-development. which
encouraged self-evaluation and helped us recognize where we stand. It inspired us
to work on ourselves and be better prepared to face challenges in interviews and
beyond.




STUDENTS PLACEMENTS

Academic year 2024-2026

Specializatio

S.no Roll Number | Full name Company Name CTC
n
1 24H51E0001 | Niveditha Adiyala | Clean harbors Finance 300,000
2 24H51E0002 | Asiya Shereen Pestle HR 300,000
3 24H51E0003 | Akkapally Manasa | C2MelQ Software HR 240,000
Solutions Pvt. Ltd.
4 24H51E0005 | ALAKUNTLA INDIAMART Marketing 427,000
DEVENDER
5 24H51E0006 | A.SAI KIRAN Tata AIG Marketing 350,000
6 24H51E0009 | Saicharan Alle S&P Global Finance 300,000
7 24H51E0013 | Gagandeep Ryan Tax LLC Finance 547,000
Bakkuri
8 24H51E0014 | Apuri Keerthana S&P Global Finance 234,000
9 24H51E0016 | Asiya Shereen Clean harbors Finance 300,000
10 24H51E0019 | B. Meghana gg’s technologies Pvt HR 180,000
11 24H51E0020 | B.Radha S&P Global Finance 234,000
12 24H51E0022 | Baggu Akshay Clean harbors Finance 300,000
13 24H51E0023 | Kaveri Baikani S&P Global Finance 300,000
14 24H51E0024 SrUJan§Sr| Clean harbors Finance 300,000
Bhanuri
15 24H51E0025 | Bhargavi Bandi S&P Global Finance 300,000
16 24H51E0028 | Batchu Sanjana S&P Global Finance 234,000
17 24H51E0029 | Sree Sudha S&P Global Finance 234,000
18 24H51E0030 | Sailaja Begari Clean harbors Finance 300,000




Beram Sai Kumar

19 24H51E0031 Clean harbors Finance 300,000
Reddy
20 24H51E0032 | B.Srujana sri Medicover Hospitals Marketing 300,000
pal 24H51E0033 | V Bhavani CamelQ software HR 240,000
solutions Pvt Ltd
22 24H51E0037 | Sandeep Bolli Mass Mutual Finance 449140
23 54H51E0035 Vamshikrishna Aparna Constructions Marketing 240,000
Bheema Pvt Ltd
24 24H51E0038 | Bomma Nihanth Medicover Hospitals Marketing 300,000
25 24H51E0041 | Vanshitha C.V. S&P Global Finance 300,000
26 24H51E0043 | D.Sravani Tata AIG Marketing 350,000
27 24HB1E0044 | Cheemalasindhu | ' /Snwasri technologies HR 300,000
pvt,ltd
28 24H51E0045 | Chelimela Camelg solutions HR 400,000
poojitha software private limited
29 24H51E0049 | Archana Dara Clean harbors Finance 300,000
30 24H51E0050 CHINTAKINDI UNISTRING TECH HR 216,000
VEDANTH SOLUTIONS PVT.LTD
31 24H51E0052 | S3Kiran S&P Global Finance 234,000
Darshanam
32 24H51E0053 | Bhavani cirumani | Mass Mutual Finance 449,140
33 24H51E0056 | D Vaishnavi Unistring Tech Solutions HR 216,000
Pvt Ltd
34 24H51E0059 | Sagar Daravath Mass Mutual Finance 449,140
Narasimha
35 24H51E0060 | Krishna Chaitanya | Swipe Marketing 565,000
Dubbireddy
. Aparna Constructions .
36 24H51E0063 | D.Karthik Reddy Marketing 240,000
Pvt Ltd
37 24H51E0064 | AdithyaBrahma | o o raxiic FINANCE 547,000
Dundigal
Narashima .
38 24H51E0066 Mass Mutual Finance 449,140

Krishna Chaitanya




39 24H51E0067 | Dumpala Tejasri S&P Global Finance 300,000
40 24H51E0068 | Adithya Brahma Mass Mutual Finance 449,140
41 24H51E0069 | Erra kavya Adityaraj Capital Pvt ltd Marketing 330,000
42 5AH51E0070 Kee.rthana} Camng Software HR 240,000
Garikapati Solutions Pvt. Ltd.
43 24H51E0071 | G.Naveena S&P Global Finance 234,000
44 24H51E0072 | Nikhitha gaddam Mass Mutual Finance 449,140
45 24H51E0074 | Gayathri Gorle Ryan Tax LLC Finance 547,000
46 5 4HB1E0075 Shashikiran Aparna Constructions Marketing 240,000
Gangara Pvt Ltd
Aparna Constructions .
47 24H51E0076 | G.Jayanth Yadav Marketing 240,000
Pvt Ltd
48 24H51E0077 | Sravani Godishala | Pikaso Entertainment Finance 180,000
49 24H51E0079 | Gayathri Gorle Pikaso Entertainment Finance 180,000
50 24H51E0080 | G. Kavya Ryan Tax LLC Finance 547,050
51 24H51E0083 | Vinod Govindu S&P Global Finance 234,000
52 24H51E0082 | Praveen Gouru | /Parnaconstructions Marketing 240,000
Pvt Ltd
53 24H51E0085 | Guguloth Sravani | ICICI Marketing 431,000
54 24H51E0084 | Pavani Guguloth Ryan Tax LLC Finance 547,050
55 24H51E0087 | Gunda Shaitya S&P Global Finance 300,000
56 24H51E0091 | Haseena Begum Factset Finance 367,672
57 24H51E0092 | Kamant Srivani | C2melQ Software HR 240,000
Solutions Pvt. Ltd.
58 24H51E0094 | Jayanthi S&P Global Finance 234,000
59 24H51E0095 | Jella Akhila Quadrant It services HR 180,000
60 24H51E0096 | Balram Jharapla Swipe Marketing 565,000




61 24H51EO00A2 | Kamant srivani Tech Mahindra HR 280,000

62 24H51E0097 | Ganesh Jupally Ryan Tax LLC Finance 547,050
Kadamanchi .

63 24H51E0099 ) Ryan Tax LLC Finance 547,050
Bhoomika
Sankeerthana .

64 24H51EOOA3 . Zentact systems Pvt Ltd Finance 300,010
Kammari

65 24H51EO0QA5 | K.Vinay Consilio Marketing 750,000

66 24H51EOOQA5 | Kannam Vinay Optival Marketing 230,000

67 24H51EOOQA6 | Anusha Karigari Clean harbors Finance 300,000

68 24H51EOOQA7 | Chandu Karne Clean harbors Finance 300,000

69 24HB1E00A8 | S2ndeep Mass Mutual Finance 449,140
Kasamolla

70 24H51E00B0 | Katikareddy Aparna Constructions Marketing 240,000
Nithin Pvt Ltd

71 24H51EO0O0B1 | Ashok Katteboina | Swipe Marketing 565,000

72 24H51E00B3 | Keloth Mahesh Asian Paints Finance 650,000

73 24H51E00B6 | K.Deepa Teleperformance HR 400,000

74 24H51E00B5 | SWarupa Aparna Constructions Marketing 240,000
Kethavath Pvt Ltd

75 24H51E00C5 | Kothapeta sal India Mart Marketing 429,000
Kiran Goud

76 24H51E00C7 | Kundeti Sai Suma | Teleperformance HR 400,000

77 24H51E00C8 | Vennela Kuntla S&P Global Finance 234,000

78 24H51E00C8 | Manju Choudhary | Mass Mutual Finance 449,140

79 24H51EQ00C9 | Aditi Lakhane S&P Global Finance 234,000

80 24H51E00D1 | M. Naveen Rajdeep Energies Private Finance 300,000

Limited
81 24H51E00D3 | M sushma Teleperformance HR 400,000
82 24H51E00D4 | Md Shoez Khan Clean harbors Finance 300,000




83 24H51E00D5 | Madiha Munawar | S&P Global Finance 234,000
84 24H51E00DS8 | Mamidi Sanjay Mass Mutual Finance 449,140
85 24H51EOOE1 | Manju Choudhary | S&P Global Finance 234,000
86 24H51EQOQE2 | Anjali mankali Ryan Tax LLC Finance 547,000
87 24H51EO00C6 | Naveen Kukunoor Aparna Constructions Marketing 240,000
Pvt Ltd
88 54H51E00D6 Sgchm Mali Aparna Constructions Marketing 240,000
Biradhar Pvt Ltd
89 24H51EOOE3 | Sadhana Margam | Cavin kare Marketing 606,000
90 24H51EOOE6 | M Bhanu Prasad Digitide solutions HR 150,000
91 24H51EOOF1 | Modugu Meghana | invesco Marketing 650,000
92 24H51EOOF3 | Ram Reddy Mogili | Ryan Tax LLC Finance 547,000
93 24H51E00F4 | Vaseeruddin S&P Global Finance 300,000
Mohammad
Saifali .
94 24H51EOOF5 Mass Mutual Finance 449,140
Mohammad
95 24H51EO0OQOF5 Sai Kumar Yadav Clean harbors Finance 300,000
Myakala
96 24H51EQOF6 | Md Salman Pasha | M2havir Auto Marketing 250,000
Diagonostics Pvt Ltd
97 24H51EOQOF7 | Adil Mohammed Swipe Marketing 565,000
98 24H51EQOOQF8 | Aftab Ahmed S&P Global Finance 234,000
99 24H51E00Fg | Altaf Ahmed S&P Global Finance 234,000
Mohammed
100 24H51EO00G1 | Rakesh Mothe Swipe Marketing 565,000
101 > AH51EQ0G2 Murali Babu Aparna Constructions Marketing 240,000
Mudavath Pvt Ltd
102 24H51E00G3 | |\ 28aralu Swipe Marketing 565,000
Munagala
103 24H51EO00G4 | Ashok Padmigari Ryan Tax LLC Finance 547,000




Pasupula

104 24H51E00G6 Sharanya Clean harbors Finance 300,000
105 24H51E00GE | NAYAKATEhana i oop Giobal Finance 234,000
Kumari
106 24H51EO0OHO hzxerai Prasanna | |\ os technologies HR 180,000
107 24H51EOOHO | N.Laxmi Prasanna | Lyros technologies HR 180,000
108 24H51EOOH3 | Shiva Kumar Orke | PB Fintech Ltd Finance 500,000
109 24H51EOQH5 | Shashank P Ryan Tax LLC Finance 547,000
110 24H51EOOH8 | Shyamala Pasula | Ryan Tax LLC Finance 547,000
111 24H51EOOH6 | Ashok Padmigari Swipe Marketing 565,000
112 24H51E00H9 :22‘;::;2 Tech Mahindra HR 280,000
113 24H51E00J2 | Meghana Cavin kare Marketing 606,000
Peddimshetti
114 24H51E00J3 | Nandini Pendem Ryan Tax LLC Finance 547,000
115 24H51E00J4 | P.Mahender TISS Finance 287,400
116 24H51E00J6 | Pittala Sneha Embrizon technologies Marketing 450,000
117 24H51E00J7 | P. Revanth Wipro Finance 325,000
118 24H51E00J8 | Poojari Vani S&P Global Finance 234,000
119 24H51EOQOOK1 | Prachi Manvar Consilio Marketing 750,000
120 24H51EOO0M1 | Pranitha Sokkam Clean harbors Finance 300,000
121 24H51EOOM2 | Sharadha Rajana | S&P Global Finance 300,000
122 24H51EOOM2 | Sharadha Rajana Ryan Tax LLC Finance 547,000
123 24H51EOOM4 | Rajapeta Sravya Tech Mahindra HR 280,000
124 24H51EOOMS5 | R. Varun Kumar Clean harbors Finance 300,000
125 24H51E00M7 | Rampally Keerthi | oo b 1 opal Finance 234,000

Priya




Chandra Kanth

Aparna Constructions

126 24H51EO00OK9 Reddy Punuru Pyt Ltd Marketing 240,000
127 24H51EOOMS8 | Ravula Pranay Cavin kare Marketing 606,000
128 24H51EOOMS9 | Roshini Begum S&P Global Finance 234,000
129 24H51EOONO | Pranitha Sokkam ggmsﬁjcxf"ig HR 240,000
130 24H51EOONO | S. Praneetha g;’s technologies Pvt HR 180,000
131 24H51EOON1 | S. Murali Cavin kare Marketing 606,000
132 24H51EOON3 | Swathi Saggidi Zgilzct’if;;\"ff;’ower HR 200,000
133 24H51EOON4 | Sakshi Sahu Tech Mahindra HR 280,000
134 24H51EOON5 | Sakshi Sahu 4k sports Infra Pvt Ltd HR 120,000
135 24H51EOONG6 | Abdul Shaik Cavin kare Marketing 606,000
136 24H51EOON8 | Pavani Sheelam S&P Global Finance 300,000
137 24H51EOON9 | Srilatha Sindura Teleperformance HR 400,000
138 24H51EOOPO | S.Bhanu Prasad Zoi hospital's Marketing 245,000
WELLSPIRE
139 24H51EOOP1 | Sreenidhi INTERNATIONAL HR 216,000
SCHOOL
140 24H51EOOP8 | Sweety Biswas S&P Global Finance 234,000
141 24H51EQ00P9 | Swetha das S&P Global Finance 234,000
142 24H51E00Q2 | T. Venkatesh Ryan Tax LLC FINANCE 547,050
143 24H51E00Q4 | Srikanth Tamtam | Clean harbors Finance 300,000
144 24H51E00Q5 | Rishmith Reddy S&P Global Finance 234,000
145 24H51E00Q7 | Tupakula Avinash | Adityaraj Capital Pvt ltd Marketing 330,000
146 24H51E00Q8 | Vadla Bhargavi Mass Mutual Finance 449,140
147 24H51E00Q9 Vadlakonda we make scholars pvt td Finance 418,000

Sowmya




Vaidya Sai

148 24H51EOOR1 Cavin kare Marketing 606,000
Shashank
Vajrala Ram .
149 24H51EOOR2 Clean harbors Finance 300,000
Mohan Reddy
150 24H51EOOR3 | Vallepu Girish Adityaraj Capital Pvt ltd Marketing 330,000
151 24H51EOOR5 | Vankudoth Cloud Technologies Marketing 300,000
152 24H51E00Q5 | Rishmith Reddy Clean harbors Finance 300,000
153 24H51E00T4 | Yaswanth Raj Ch S&P Global Finance 300,000
154 24H51E00T5 ;a ihaSh' Akhil Mass Mutual Finance 449,140
Jyothi .
155 24H51E00TO . Clean harbors Finance 300,000
Vishwakarma
156 24H51EO00T2 | KalyaniY Clean harbors Finance 300,000
157 24H51EO00T3 | Swathi Yellareddy | Clean harbors Finance 300,000
158 24H51EO00T4 | Yaswanth Raj Ch Clean harbors Finance 300,000




Guest Lectures
Academic year 2025-2026

Guest Lecture on “Beyond the Degree: Thriving in Changing Business
World” By Mr. Sravan Medapati

DATE: 14/07/2025
VENUE: CMRCET Auditorium
NUMBER OF STUDENTS ATTENDED: 245

Mr. Sravan is a passionate Learning and Development leader with more than 25
years of experience at the intersection of education, technology, and business
transformation. He specializes in designing and delivering enterprise-wide
competency development initiatives that help individuals grow, adapt, and
perform effectively in a rapidly changing environment.

The main objective of the guest lecture was to provide MBA students with insights
into the rapidly changing business environment and the skills required to succeed
beyond academic qualifications. The session aimed to help students understand
the importance of leadership qualities, discipline, adaptability, and continuous
learning in order to build successful careers in the corporate world.



Guest Lecture Report On “KNOW YOUR RIGHTS, SECURE YOUR LIFE-
A LESSON IN DIGITAL SAFETY”

Resource Person: Ms. Usha Viadehi, Senior HR Manager, Cloud Leap Software
Private Limited

Date: 20 September 2025

Number of students: 240

The program commenced with a warm
welcome to the distinguished speaker and
participants. Faculty members highlighted
the growing relevance of digital literacy
and cyber security awareness in both
personal and professional environments.
With increasing dependence on online
platforms for communication, banking,
education, and business operations, the
session was designed to equip students
with the knowledge required to navigate
the digital world safely and responsibly.

Guest lecture on “Brand Building and Public Relations” BY: Mr.
Sharath Kumar Akula.

DATE: 24-12-2025
TIME: 9:30 AM - 12:30 PM
NUMBER OF STUDENTS ATTENDED: 245

Mr. Sharath Kumar Akula is a professional
working as Lead Digital Assurance for the
Computer Centre at Sonata Software Ltd.,
UK. He has significant experience in the
field of digital assurance, technology
solutions, and corporate communication.
With his professional expertise in the
corporate sector, he has been actively
involved in guiding organizations in
improving their digital processes and
maintaining quality standards.




REPORT ON ONE-DAY WORKSHOP

Title: “The Managers' Studio: Learning by Doing — Leading by Being”
Resource Person: Rajesh Pershad

Date: 18 November 2025

Time: 9:30 AM to 3:00 PM

Target Group: MBA I-Year I-Semester Students

A one-day Workshop titled “The
Managers’ Studio: Learning by Doing -
Leading by Being” was successfully
conducted on 18th November 2025 for
MBA I-Year I-Semester students. The
objective of the workshop was to
strengthen managerial thinking,
leadership orientation, self-awareness,
and experiential learning through practical
activities and interactive sessions.
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Workshop on Stock Market by Resource Person : Ms. Padmavathi
Selvam

Date : 09 January 2026 & 10 January 2026
Time :9:30 AM to 4:00 PM

Target Group : MBA Il-Year Students
Venue : CMRCET Auditorium

The workshop aimed to provide students
with a practical understanding of the
stock market, trading mechanisms, and
investment strategies. The program
focused on introducing students to
financial markets and helping them
understand how stock market operations
influence the economy and business
environment.

WORKSHOP ON: MANAGERIAL STRATEGIES FOR STARTUP’S

Date: 19 February 2026

Time: 09:30AM - 12:30PM
Venue: CMRCET Auditorium
No. of Students: 150 Members

The keynote speaker for the workshop was
Dr. Rama Krishna N, Associate professor
and Head of the Department, Tapasya
College of Commerce and Management.
Sir shared vast academic and professional
experience in management studies. He
also focused on practical approaches, real
time examples, as well as the case studies
related to startups and business growth.
His session was more interactive, which
made the students engaging and
informative.
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PAPER PRESENTATION

Dr. Rama Krishna Prasad Yarlagadda, who is currently serving as a Professor of
Management. He completed his Ph.D. from Acharya Nagarjuna University and has
over 18 years of rich experience in teaching and research across reputed
institutions in India.

The objective of the Paper Presentation
was to provide a platform for participants
to present their ideas, research findings,
and innovative thoughts related to
business and management. The event
focused on enhancing research aptitude,
communication  skills, and subject
knowledge among students.

Biz-Wiz:

AZURA 2K26, organized by the Department of MBA at CMR College of Engineering
& Technology, brought together students was an engaging and knowledge-driven
business quiz event conducted under the theme “Test Your Business Knowledge”.

The event aimed to provide a competitive
platform for students to demonstrate
their understanding of business concepts,
current affairs, and corporate awareness.
It encouraged participants to think
critically, respond quickly, and enhance
their decision making abilities.




Corporate Crossfire

An interactive and competitive round between teams. Participants were asked
business and corporate-based questions. Included buzzer-style or rapid response
format. Tested presence of mind, accuracy, and quick decision-making. Teams
competed directly with each other, making highly engaging the round.

Final Showdown

Rapid-fire and high-level business questions. Focused on decision-making and
quick thinking. Finalists competed for top positions

|
; o Seethariguda, Telangana, India #=
Cmrcet Canteen, Cmr College Of Engineering &
Technology, Seethariguda, Telangana 501401, India
Lat 17605027° Long 78.485665°
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BULLS AND BEARS

To introduce participants to the fundamentals of the Stock Market and trading
concepts. To help participants understand concepts like demand and supply, price
fluctuations, and market trends. To simulate real-time trading scenarios involving
bullish and bearish market conditions. To enhance decision-making skills under
uncertain and dynamic market situations. To develop analytical thinking through
interpretation of market news and data. To provide practical exposure to trading
strategies without financial risk.

DEPARTMENT OF MBA
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Round 1: “Choose the Right One”

In 1°* Round, We have been providing an exam paper to the participants and it
consist of 25Q of MCQ (Multiple Choice Questions), Where they need to find the
right option. The Qualification marks for this round is 20 marks out of 25 marks.
There are no Negative Markings. The Questions were very simple which can be
attempted with the basic knowledge on Stock market, Finance and Economics.
Everyone gave their best in the Exam which has been conducted.

Round 2:“Brain Blast”

In 2"* Round, We have been conducted another written exam to the participants
same as 1°* Round. But in this round, The paper consist on 2 sections.

e Section A: It carries “10” MCQ’s questions same as first round.

e Section B: It carries “7” Fill in the Blanks where the participants need to fill the

blanks with the appropriate answer.

The Qualification marks for 2" round is 12 marks out of 17 marks. There is no
negative marking thisround. By taking the marks under consideration, we have
chosen 5 teams to the Final Round.




Round 3: “Live Stocking”

In 3 Round, We have invited a faculty-Dr.B.D.Hansraj Sir for the Judgment.
Sir was asking Questions to the finalist one-by-one. The method of asking
questions by faculty created an enthusiasm in the finalist. They felt very happy
and responded back to the faculty in an appropriate manner.

STARTUP STROM

Event Structure:

The event was conducted in two rounds to evaluate both creativity and practical
business skills.

Round 1: Idea Pitching

Participants were invited to present their startup ideas. Each participant or team

explained their concept, target audience, and potential impact. The evaluation
was based on innovation, feasibility, and clarity of presentation. Based on these
criteria, the top 5 ideas were shortlisted for the next round.




Round 2: Case Study Challenge

The shortlisted teams were given a business case study to assess their ability to
run and manage a business. This round tested their problem-solving skills,
strategic thinking, and decision-making abilities. Teams worked collaboratively and
presented their solutions within the given time.

In the case study round, students effectively demonstrated their analytical
thinking, teamwork, and problem-solving skills by developing practical business
strategies. They presented their solutions confidently, showcasing their ability to
handle real-world business challenges.

Evaluation and Judging:

Judges evaluated the teams based on multiple criteria including problem-solving
ability, business understanding, teamwork, and the practicality of their solutions.
They also considered how effectively teams analyzed the given case study, the
creativity and feasibility of their strategies, and their ability to present ideas
clearly and confidently. Additionally, communication skills, time management, and
coordination among team members played an important role in the final
assessment.

————




Event Overview:

AZURA 2K26, organized by the Department of MBA at CMR College of Engineering
& Technology, successfully hosted the IPL Auction event, a dynamic simulation
inspired by the real-world Indian Premier League auction system.

The event was designed to provide
students with practical exposure to
strategic decision-making, team
management, budgeting, and analytical
thinking. Participants engaged in a
competitive environment where they
built their teams through bidding
strategies, balancing player categories,
and managing financial constraints
effectively.




STUDENT PARTIIPATION IN

FESTS

ACADEMIC YEAR 2025-26

Participation in Various Fests in a Glance:
1. Total No. of Student Participation: 300
2. Students Secured 1st Prize: 1

3. Students Secured 2nd Prize: 12

Type of
Name of Award or .
S.NO the Date SLL::? Roll Number | Achievement Srganlzed Formal Informal
Event s(Winner/ y
Participant)
Indias Institute of
1 Prenngr 14th Nov | ALLE 54H51E0009 Paqupanon oublic Bugness
financial 2025 SAICHARAN Certificate . Quiz
literacy enterprise
Indias Institute of
5 prenugr 14th Nov | APURI 54H51E0014 Paquanon public Bugness
financial 2025 KEERTHANA Certificate . Quiz
literacy enterprise
Indias Institute of
3 Prenngr 14th Nov | AQSA 54H51E0015 Paquanon oublic Bugness
financial 2025 FATIMA Certificate . Quiz
literacy enterprise
Indias Institute of
4 prenugr 14th Nov | BAGGU 54H51E0022 Paquanon public Bugness
financial 2025 AKSHAY Certificate . Quiz
literacy enterprise
Indias Institute of
5 Prenngr 14th Nov | BANDI 24H51E0025 Paquanon oublic Bugness
financial 2025 BHARGAVI Certificate . Quiz
literacy enterprise
Indias BATHINI Institute of
6 prenugr 14th Nov SREESUDH 54H51E0029 Paqupanon public Bugness
financial 2025 Certificate . Quiz
A enterprise

literacy




Indias

Institute of
7 premier | 14th Nov | BEGARI 54H51E0030 Participation ublic Business
financial 2025 SAILAJA Certificate P . Quiz
literacy enterprise
Indias BERAM SA| Institute of
8 prem@r 14th Nov KUMAR 54H51E0031] Part|glpat|on public Bu§|ness
financial 2025 Certificate . Quiz
literacy REDDY enterprise
Indias Institute of
9 Prem@r 14th Nov | BOLLI 54H51E0037 Part|c.|p.)at|on public Bu§|ness
financial 2025 SANDEEP Certificate . Quiz
literacy enterprise
Indias Institute of
10 prem@r 14th Nov | BOORA 24H51E0039 Part|c'|;')at|on public Bu§|ness
financial 2025 GREESHMA Certificate . Quiz
literacy enterprise
Indias Institute of
11 Prem@r 14th Nov | BORELLI 54H51E0040 Part|c.|;.)at|on public Bu§|ness
financial 2025 PRAVEEN Certificate . Quiz
literacy enterprise
Indias Institute of
premier | 14th Nov | CIMARALA Participation . Business
12 . . 24H51E0052 . public .
financial 2025 TEJA SREE Certificate . Quiz
literacy enterprise
Indias Institute of
13 Prem@r 14th Nov D SREEJA 2AH51E0055 Part|glpat|on public Bu§|ness
financial 2025 Certificate . Quiz
literacy enterprise
Indias Institute of
14 prem@r 14th Nov | DARAVATH 54H51E0059 Part|c.|[')at|on public Bu§|ness
financial 2025 SAGAR Certificate . Quiz
literacy enterprise
Indias DASARI Institute of
15 Prem@r 14th Nov LAKSHMI 54H51E0061 Part|c.|p.)at|on public Bu§|ness
financial 2025 Certificate . Quiz
literacy RAMANI enterprise
Indias Institute of
premier | 14th Nov [ DONVAN SAl Participation . Business
16 | financial | 2025 | VEERENDRa | 2#M51EO064 | " (o tificate | PUPUC Quiz
literacy enterprise
Indias Institute of
premier | 14th Nov | DUBBAKA Participation . Business
17 . . 24H51E0065 e public .
financial 2025 RAJU Certificate . Quiz
enterprise

literacy




DUBBIREDD

Indias
. Y L Institute of .
18 prenugr 14th Nov NARASIMHA 24H51E0066 Pamu?panon public Buyness
financial 2025 Certificate . Quiz
literacy KRISHNA enterprise
CHAITANYA
Indias Institute of
19 prenugr 14th Nov | GOTTIMUKK 54H51E0080 Paﬂu?panon public Buyness
financial 2025 ULA KAVYA Certificate . Quiz
literacy enterprise
Indias Institute of
20 prenngr 14th Nov | GOVINDU >4H51E0083 Pamu?panon public Bugness
financial 2025 VINOD Certificate . Quiz
literacy enterprise
Indias Institute of
21 Prem@r 14th Nov | HARIJANA 54H51E0090 Partlc.l;.)ann public Bu:?lness
financial 2025 BUJJI Certificate . Quiz
literacy enterprise
Indias Institute of
premier | 14th Nov | HASEENA Participation . Business
22 . . 24H51E0091 e public .
financial 2025 BEGUM Certificate . Quiz
literacy enterprise
Indias Institute of
23 Prenugr 14th Nov | KALLEM SRI 54H51EO0AL Pamu?Pann public Bugness
financial 2025 LAKSHMI Certificate . Quiz
literacy enterprise
Indias KAMMARI Institute of
24 prenngr 14th Nov SANKEERTH 54H51EQOA3 Pamu?panon public Bugness
financial 2025 Certificate . Quiz
literacy ANA enterprise
Indias Institute of
o5 Prem@r 14th Nov | KASAMOLLA 54H51EOOAS Partlc:.lpat|on public Bu§|ness
financial 2025 SANDEEP Certificate . Quiz
literacy enterprise
Indias KASULA Institute of
26 prenugr 14th Nov SATHVIK 54H51EQOAQ Pamu?anon public Bugness
financial 2025 Certificate . Quiz
literacy GOUD enterprise
Indias Institute of
premier | 14th Nov | KELOTH Participation . Business
27 financial 2025 MAHESH 24HS51EO0BS3 Certificate public . Quiz
literacy enterprise
Indias Institute of
o8 Prenugr 14th Nov | KETHAVATH 54H51E00BA Pamu?Pann public Bugness
financial 2025 RAJESH Certificate . Quiz
enterprise

literacy




Indias

Institute of
29 premier | 14th Nov | KOMMANA 54H51E00BS Participation ublic Business
financial 2025 JOHNY Certificate P . Quiz
literacy enterprise
Indias Institute of
30 Prem@r 14th Nov | KONETI 54H51E00CT Partlglpat|on public Bu§|ness
financial 2025 CHANDU Certificate . Quiz
literacy enterprise
Indias Institute of
31 Prem@r 14th Nov | KOTAPATI 54H51E00C3 Partlc.lp.)ann public Bu§|ness
financial 2025 PRANAVI Certificate . Quiz
literacy enterprise
Indias Institute of
3 prem@r 14th Nov | KUNTLA 24H51EQ00CS Part|<:'||c')at|on public Bu§|ness
financial 2025 VENNELA Certificate . Quiz
literacy enterprise
Indias Institute of
33 Prem@r 14th Nov | MADIHA 54H51E00D5 Partlc.lp.)ann public Bu§|ness
financial 2025 MUNAWAR Certificate . Quiz
literacy enterprise
Indias MALI Institute of
34 prem@r 14th Nov BIRADHAR 24H51EQ00D6G Part|<:'||c')at|on public Bu§|ness
financial 2025 Certificate . Quiz
literacy SACHIN enterprise
Indias MANEPALLI Institute of
35 fﬁ)r:;n;;l 14;22'\;)0" VENKATESH | 24H51E00EQ Pé:r'tcl'f?:at'tzn public Z‘:?Z'”ess
literacy WAR RAO enterprise
Indias Institute of
36 prem@r 14th Nov | MANJU 54H51EOOEL Partlc'lg')anon public Bus.mess
financial 2025 CHOUDHARY Certificate . Quiz
literacy enterprise
Indias Institute of
37 Prem@r 14th Nov | MD SHOEZ 54H51EOOES Partlc.lp.)anon public Bu§|ness
financial 2025 KHAN Certificate . Quiz
literacy enterprise
Indias Institute of
premier | 14th Nov [ MOGATHALI Participation . Business
38 | financial | 2025 | MOUNIKA 24HSIEOOF2 | = o vificate | PUPUC Quiz
literacy enterprise
Indias Institute of
premier | 14th Nov [ MOGILI RAM Participation . Business
39 . . 24H51EO0OF3 e public .
financial 2025 REDDY Certificate . Quiz
enterprise

literacy




Indias

premier | 14th Nov MOHAMMAD Participation Institute of Business
40 financial 2025 NASEERUDDI | 24H51EOOF4 Certificate public . Quiz
. N enterprise
literacy
Indias MOHAMMAD Institute of
a1 prem@r 14th Nov SALMANPAS 54H51EQOF6 Part|glpat|on public Bu§|ness
financial 2025 Certificate . Quiz
. HA enterprise
literacy
Indias .
remier | 14th Nov MOHAMMAD Participation Institute of Business
42 p . SALMANPAS 24H51EOOQOF6 . p public .
financial 2025 Certificate . Quiz
. HA enterprise
literacy
Indias MOHAMMED Institute of
43 prem@r 14th Nov AFTAB >4H51EOOF8 Part|c'|;')at|on public Bu§|ness
financial 2025 Certificate . Quiz
. AHMED enterprise
literacy
Indias .
remier | 14th Nov MOHAMMED Participation Institute of Business
4q | PrEMI ALTAF 24H51E00F9 'P public )
financial 2025 Certificate . Quiz
. AHMED enterprise
literacy
Indias NEELAM Institute of
45 prem@r 14th Nov RAVITEJA 24H51E00GO Part|c'|[')at|on public Bu§|ness
financial 2025 Certificate . Quiz
. REDDY enterprise
literacy
Indias PITTALA Institute of
46 Tc|c.Jrem|.erl 14;22l\:sov RAMA 54H51E00J5 Pzrutc.lfpat]con oublic Bu§|ness
|.nanC|a KRISHNA ertinicate enterprise Quiz
literacy
Indias Institute of
47 prem@r 14th Nov | PRACHI 54H51E00K] Part|c.|[')at|on public Bu§|ness
financial 2025 MANVAR Certificate . Quiz
. enterprise
literacy
Indias PULIMAMIDI Institute of
48 Tcp.)remlferl 14;22NSOV HARI 54H51E00K? Pzrtflfp.)ation public Bu§|ness
|.nanC|a KRISHNA ertinicate enterprise Quiz
literacy
Indias .
premier | 14th Nov PUNURU Participation Institute of Business
49 financial 2025 CHANDRAKA | 24H51EO0KS Certificate public ) Quiz
. NTH REDDY enterprise
literacy
Indias Institute of
50 prem@r 14th Nov | SINDURA 24H51EOOMO Part|c'|[')at|on public Bu§|ness
financial 2025 SRILATHA Certificate . Quiz
enterprise

literacy




Indias

premier | 14th Nov Participation Institute of Business
°1 financial 2025 SWETHA DAS | 24HS1EOOP9 Certificate public . Quiz
. enterprise
literacy
Indias VISHWAKAR Institute of
52 prem@r 14th Nov MA JYOTHI 54H51EQ0TO Partlglpat|on public Bu§|ness
financial 2025 Certificate . Quiz
. KUMARI enterprise
literacy
Be the
boss(
BIZ- one time
CON(Nat 19th- Guru nanak f/li(r:w))a;ge Hit the
53 | 'cs’irl‘na:ss 20th Dec ﬁAPXOM'\:NU 25H51E0001 Pz;t:tc.:cﬁ)::tcem university, | ment ‘f"rfkifc
N 2025 hyderabad | Hacton ( £
conclave . war
) business
solving
problem
s)
Idea
BlZ- canvas (
CON(Nat poster .
ional 19th- A.Harshith 2nd prize in Guru nanak resenta Cine
54 , 20th Dec | = 25H51E0006 | “"°P university, | ° 2 | spirit/Flo
business Goud informal tion), Biz .
2025 hyderabad . or fusion
conclave Quiz (
) brain
teasers)
Biz Quiz (
brain
BlZ- teasers),
CON(Nat Manage Hit the
ional 19th- Akula Participation Guru nanak ment wicket
55 , 20th Dec 25H51E0007 P university, ’
business Chathurya Certificate Hacton ( Tug of
2025 hyderabad .
conclave business war
) solving
problem
s)
Idea
BlZ- canvas (
CON(Nat oster Canvas -
ion(al 19th- ANJUM Participation Guru nanak IOresenta che\llos
56 \ 20th Dec 25H51E0013 P university, | ° , ’
business TABASSUM Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain

teasers)




Idea

BlZ- canvas (
CON(Nat oster
ion(al 19th- 2nd prize in Guru nanak IOresenta elie
57 . 20th Dec | Rajiv 25H51E0014 . P university, p ) Spirit/Flo
business informal tion), Biz .
2025 hyderabad . or fusion
conclave Quiz (
) brain
teasers)
Biz Quiz (
brain
BlZ- teasers),
CON(Nat Manage Melod
ion(al 19th- Bachalakura 2nd prize in Guru nanak mentg mamiay
58 . 20th Dec . 25H51E0016 . P university, ’
business Nagarjuna informal Hacton ( Tug of
2025 hyderabad .
conclave business war
) solving
problem
s)
Idea
BlZ- canvas (
CON(Nat poster Canvas -
jonal 19th- BANTU Participation Guru nanak resenta chaos
59 \ 20th Dec 25H51E0022 P university, | ° _ ’
business NITHIN Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
Manage
ment
Hacton (
business
solving
problem
s),
BlzZ- Udhaya
CON(Nat m Hit the
. 19th- . Guru nanak .
60 |o.nal 20th Dec BHOOMIKA 2BHB1E0025 Partlc.lp.)at|on university, koushal wicket,
business DESHLAHRE Certificate mela ( Tug of
2025 hyderabad
conclave (Entrepr war
) eneural
skill faire
and
custome
r centric
product
innovati

on)




Idea

BlZ- canvas (
CON(Nat oster Hit the
ion(al 19th- Participation Guru nanak IOresenta Wilcket
61 . 20th Dec | B. NavyasSri 25H51E0031 p university, p . ’
business Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
Idea
BlZ- canvas (
CON(Nat poster Hit the
ional 19th- Boini Participation Guru nanak resenta wicket
62 , 20th Dec , 25H51E0034 P university, | ° , :
business Deekshitha Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
Idea
BlZ- canvas (
CON(Nat poster Hit the
ional 19th- Participation Guru nanak resenta wicket
63 , 20th Dec 25H51E0042 P university, | ° , :
business Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
Idea
BlZ- canvas (
CON(Nat poster .
jonal 19th- Chennuri 2nd prize in Guru nanak resenta Cine
64 \ 20th Dec , 25H51E0044 | “N9P university, | ° 2 | spirit/Flo
business Manoj kumar informal tion), Biz .
2025 hyderabad . or fusion
conclave Quiz (
) brain
teasers)
Idea
BlZ- canvas (
CON(Nat t Hit th
ion(al 19th- Dheeravath Participation Guru nanak p(r)e?sg;ta W;ckete
65 \ 20th Dec | 25H51E0056 P university, | ° _ ’
business sai kumar Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
Idea
BlZ- canvas (
N(N t
C(i)on(alat 19th- DONTHI ond prize in Guru nanak p?essgr:ta Cine
66 | . |20thDec | THIRUMALA | 25H51E0060 infsrmal university, f,on) o | Spirit/Flo
2025 GOUD hyderabad oM, BIZ 1 or fusion
conclave Quiz (
) brain

teasers)




BlZ-
CON(Nat

. 19th- . Guru nanak Cine
ional 2nd prize in . . .
67 . 20th Dec | JAY RAJ 25H51E0064 . university, Spirit/Flo
business informal .
2025 hyderabad or fusion
conclave
)
Biz Quiz (
brain
BlZ- teasers),
CON(Nat Manage Hit the
ional 19th- Participation Guru nanak ment wicket
68 . 20th Dec | E Bhargavi 25H51E0062 . p university, ’
business Certificate Hacton ( Tug of
2025 hyderabad .
conclave business war
) solving
problem
s)
Idea
BlZ- canvas (
CON(Nat poster Hit the
ional 19th- Gannarapu Participation Guru nanak resenta wicket
69 ) 20th Dec narap 25H51E0069 'P university, | Pree™ ’
business Ravindra Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
Idea
BlZ- canvas (
CON(Nat poster Canvas -
ional 19th- Geddam Participation Guru nanak resenta chaos
70 , 20th Dec 25H51E0072 P university, | ° _ ’
business Saketh Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
Be the
BIZ- boss(
CON(Nat . Hit the
ional 19th- Golla Participation Guru nanak [RCRCIS wicket
71 . 20th Dec ) 25H51E0073 p university, | CEO), Biz ’
business Suhanika Certificate . Tug of
2025 hyderabad | Quiz(
conclave . war
) brain
teasers)
Idea
BlZ- canvas (
CON(Nat poster Canvas -
ional 19th- Gondi Participation Guru nanak resenta chaos
72 , 20th Dec 25H51E0074 p university, p ) ) ’
business Manogna Certificate tion), Biz Hit the
2025 hyderabad . .
conclave Quiz ( wicket
) brain

teasers)




Biz Quiz (

brain
COBl\llfI;l t reasers), | it
a it the
ional 19th- K. Gopika Participation Gu.ru ngnak HEMEGE wicket
73 business 20th Dec Santoshi 25H1E0077 Certificate university, | ment Tu of’
2025 hyderabad | Hacton ( 5
conclave T war
) solving
problem
s)
Biz Quiz (
brain
COBI\:fl:l . teasers), c
a anvas -
ional 19th- Gouri Participation Guru nanak | Manage chaos
74 ) 20th Dec 25H51E0081 o university, [ ment ’
business 2025 pradeep Certificate hyderabad | Hacton ( Tug of
conclave business war
) solving
problem
s)
Biz Quiz (
brain
COBI\:%l:l . teasers), c
a anvas -
ional 19th- Gudheti Participation Gu‘ru ngnak Mg chaos
7 business 20th Dec bhavani 25H51E0082 Certificate university, | ment Tu 012
2025 hyderabad | Hacton ( £
conclave S Ess war
) solving
problem
s)
Idea
BlZ- canvas ( _
C(i)o’\ln(z’:llat 19th- GUNDI Participation Guru nanak | POSte! vk\i/:ct:lga]te
76 ) 20th Dec | RANJITH 25H51E0088 o university, | Presenta ’
business 2025 KUMAR Certificate hyderabad tion), Biz Tug of
conclave Quiz ( war
) brain
teasers)
Idea
COBI\:Zl:l canvas ( ]
at Hit the
ion(al 19th- Participation Gu'ru ”?”ak postert wicket
77 business 20th Dec | G.chandana | 25H51E0089 Cortificate university, [ Presenta T of,
2025 hyderabad tion), Biz g
conclave Sz war
) brain
teasers)
Biz Quiz (
brain
COBI\:fI;l . teasers), Nat
a atya
ional 19th- Participation Guru nanak | Manage utkari/ta
78 . 20th Dec | G.Varshitha 25H51E0093 . university, | ment ’
business 2025 Certificate hyderabad Hacton ( | Canvas -
conclave business chaos
) solving
problem

S)




Idea

BlZ- canvas (
CON(Nat oster Canvas -
ion(al 19th- Jadhav Participation Guru nanak IOresenta che\llos
79 . 20th Dec . 25H51E0096 p university, p . ’
business shilpa Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
Idea
BlZ- canvas (
CON(Nat t C -
ion(al 19th- JETTI SAl Participation Guru nanak p(r)e?sg;ta ::!:j
80 \ 20th Dec 25H51E00AO P university, | ° _ ’
business VAMSHI Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
Biz Quiz (
brain
BlzZ- teasers),
CON(Nat M C -
ion(al 19th- J.SAI Participation Guru nanak mZ::ge :k?a\l/:ss
81 ) 20th Dec | 25H51E00A1 p university, ’
business SHARANYA Certificate Hacton ( Tug of
2025 hyderabad .
conclave business war
) solving
problem
s)
Biz Quiz (
brain
teasers),
Udhaya
m
BlZ- koushal
CON(Nat mela Canvas -
ion(al 19th- K Hemanth Participation Guru nanak (Entre( r che\llos
82 . 20th Dec 25H51E00A3 p university, P ) ’
business Kumar Certificate eneural Hit the
2025 hyderabad e .
conclave skill faire wicket
) and
custome
r centric
product
innovati
on)
Biz Quiz (
brain
BlZ- teasers),
CON(Nat Manage Canvas -
ional 19th- K.Harshith Participation Guru nanak ment chaos
83 _ 20th Dec | 25H51E00A8 P university, ’
business Varma Certificate Hacton ( Tug of
2025 hyderabad .
conclave business war
) solving
problem

s)




Biz Quiz (

brain
BlZ- teasers),
CQN(l\llat 19th- CANDHALA Particinati Guru nanak | Manage Cak?vas i
84 bL:(s)ir:wa:ess 20th Dec | hay kiran | 25H51E00B2 é;::.:’?:altzn university, | Ment (;uzo;
2025 hyderabad | Hacton (
conclave business war
) solving
problem
s)
ldea
BlzZ- canvas (
CQN(Nat 19th- L Guru nanak poster H!t the
ional K.harsha Participation . . presenta wicket,
85 . 20th Dec 25H51E00C7 e university, . .
business vardhan Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
ldea
BlZ- canvas (
CQN(Nat 19th- L Guru nanak poster H!t the
ional Participation . . presenta wicket,
86 . 20th Dec | Mohammed 25H51EOOF1 e university, . .
business Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain
teasers)
ldea
BIZ- canvas (
CON(Nat Hit the
ion(al 19th- Mohammed Participation Guru nanak | POSe! w;cket
87 business 20th Dec e 25H51E00F4 CertifFi)cate university, p.resenFa T of;
2025 hyderabad | tion), Biz g
conclave Quiz ( T
) brain
teasers)
Biz Quiz (
brain
BlZ- teasers),
CQN(l\llat 19th- Sathoall Darticinati Guru nanak | Manage Cak?vas i
88 ng;\ZSS 20th Dec S:m p:thy 25H51E00M4 é;r'fl'ff’:a'tzn university, | ment ‘;UZOOS];
2025 P hyderabad | Hacton (
conclave business war
) solving
problem
s)
Biz Quiz (
brain
BIZ- teasers), .
CQNn(Nlat 19th- Saipriya Participation Guru nanak | Manage H!EIEZS
89 bl;‘s’maess 20th Dec Re'(;) d'y 25H51E00M6 ger';'f‘?fag university, | ment V¥L o
2025 y hyderabad | Hacton ( g
conclave business war
) solving
problem

s)




Biz Quiz (

81z tensers]
CQN(Nat 19th- e Guru nanak | Manage Hﬁthe
ional Lachmapure Participation . . wicket,
90 . 20th Dec . 25H51EO00M8 e university, | ment
business Venkatsai Certificate Tug of
2025 hyderabad | Hacton (
conclave . war
) business
solving
problem
BIZ- Be the
CON(Nat S Nat
. 19th- L Guru nanak | one time atya
ional . Participation . . ) utkanta,
91 business 20th Dec | Shaik Saleem | 25h51e00m9 Certificate university, | CEO), Biz Tus of
2025 hyderabad | Quiz ( &
conclave . war
) brain
teasers)
Manage
ment
BIZ- Hacton ( | Canvas -
C(i)o’\ln(e’:llat Loth- Participation Guru nanak bUSiheSS I(-Zl?tatohsé
92 ) 20th Dec | Siddhartha 25h51e00p1 P university, | SOving :
business Certificate problem wicket,
2025 hyderabad
conclave s), Ad_ Tug of
) mania ( war
marketin
g
Manage
ment
BIZ- Hacton (
CQhKﬁat 19th- Sulth Particioati Guru nanak bughess Ci:vas—
02 | i, [zom o [ S0 | cssacooea | PR |unversiy, | e | Sl
2025 y hyderabad problem £
conclave s), Ad_ war
) mania (
marketin
g
ldea
BlZ- canvas (
CON(Nat t Hit th
ion(al 19th- Swaraj Participation Guru nanak p(r)e?ss;ta W;ckete
94 \ 20th Dec ) 25H51E00P5 P university, | ° _ ’
business Nereni Certificate tion), Biz Tug of
2025 hyderabad .
conclave Quiz ( war
) brain

teasers)




95

BIZ-
CON(Nat
ional
business
conclave

)

19th-
20th Dec
2025

Tangellapelli
Rajesh

25H51EO0P9

Participation
Certificate

Guru nanak
university,
hyderabad

Manage
ment
Hacton (
business
solving
problem
s),
Udhaya
m
koushal
mela (
(Entrepr
eneural
skill faire
and
custome
r centric
product
innovati
on)

Hit the

wicket,

Tug of
war

96

BIZ-
CON(Nat
ional
business
conclave

)

19th-
20th Dec
2025

Thatipalli
Swetha

25H51E00Q3

Participation
Certificate

Guru nanak
university,
hyderabad

Biz Quiz (
brain
teasers),
Udhaya
m
koushal
mela (
(Entrepr
eneural
skill faire
and
custome
r centric
product
innovati
on)

Canvas -
chaos,
Hit the

wicket

97

BIZ-
CON(Nat
ional
business
conclave

)

19th-
20th Dec
2025

Thatishetti
Supriya

25H51E00Q4

Participation
Certificate

Guru nanak
university,
hyderabad

Manage
ment
Hacton (
business
solving
problem
s), Ad_
mania (
marketin

g
creator)

Canvas -
chaos,
Tug of

war

98

BIZ-
CON(Nat
ional
business
conclave

)

19th-
20th Dec
2025

Thota Ashu

25H51E00Q5

Participation
Certificate

Guru nanak

university,
hyderabad

Idea
canvas (
poster
presenta
tion), Biz
Quiz (
brain
teasers)

Canvas -
chaos,
Tug of

war




Biz Quiz (

brain
BlZ- teasers),
CQN(Nat 19th- . S Guru nanak Manage Canvas -
99 onal | 5 oth pec | V2dithya 25HB1E00QQ | ' artciPation | versity, | M chaos,
business naresh Certificate " | Hacton ( Hit the
2025 hyderabad . .
conclave business wicket
) solving
problem
s)
ldea
BlZ- canvas (
CON(Nat oster Canvas -
ion(al 19th- Laxmi Participation Guru nanak Eresenta chaos
100 . 20th Dec . 25H51EOORG e university, . . . ’
business Bhargavi Certificate tion), Biz Hit the
2025 hyderabad . .
conclave Quiz ( wicket
) brain
teasers)
Biz Quiz (
COBl\llfl:lat orain Natya
ional 19th- Vatnala Participation Gu'ru ”"’T”ak reasers), utkar)l/ta
101 business 20th Dec Aikitha 25HS1EOORS Certificate university, | Manage Canvas,—
2025 hyderabad | ment
conclave Hacton ( chaos
) business
solving
SHIVA
SHIVANI
102 SAMANYV [ 8th-9th | A Ponnu >5HE1E0001 Participation | INSTITUTE | business | Treasure
AYA Jan 2026 | laxmi Certificate OF quiz hunt
MANAGEM
ENT
SHIVA
SHIVANI
103 SAMANV [ 8th-9th A Nishitha 25H51E0002 Participation | INSTITUTE | business | Treasure
AYA Jan 2026 ' Certificate OF quiz hunt
MANAGEM
ENT
SHIVA
SHIVANI
104 SAMANYV [ 8th-9th A Sanjay S5HELEN003 Participation | INSTITUTE | business | Treasure
AYA Jan 2026 ' Certificate OF quiz hunt
MANAGEM

ENT




105

SAMANYV
AYA

8th-9th
Jan 2026

A.RAKSHITH
A

25H51E0004

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Floor
fusion

106

SAMANV
AYA

8th-9th
Jan 2026

Sathvika

25H51E0005

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Business

Quiz

107

SAMANV
AYA

8th-9th
Jan 2026

A.Harshith
Goud

25H51E0006

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt

108

SAMANYV
AYA

8th-9th
Jan 2026

Akula
Chathurya

25H51E0007

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

109

SAMANYV
AYA

8th-9th
Jan 2026

AKULA
SHRADDHA

25H51E0008

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

110

SAMANV
AYA

8th-9th
Jan 2026

ALAPATI
AMRESHWAR

25H51E0009

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Fashion
fiesta

111

SAMANYV
AYA

8th-9th
Jan 2026

Krithika
Alldurgam

25h51e0010

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

112

SAMANYV
AYA

8th-9th
Jan 2026

Amraju
Anusha

25H51E0011

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




113

SAMANYV
AYA

8th-9th
Jan 2026

A.Abhinay

25H51E0012

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

114

SAMANYV
AYA

8th-9th
Jan 2026

ANJUM
TABASSUM

25H51E0013

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

115

SAMANYV
AYA

8th-9th
Jan 2026

Rajiv

25H51E0014

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

116

SAMANYV
AYA

8th-9th
Jan 2026

ashutosh
kumar singh

25H51E0015

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Fashion
fiesta

117

SAMANYV
AYA

8th-9th
Jan 2026

Bachalakura
Nagarjuna

25H51E0016

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

118

SAMANYV
AYA

8th-9th
Jan 2026

B.Meghana

25H51E0017

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

119

SAMANV
AYA

8th-9th
Jan 2026

Badisa
Sandhya

25H51E0018

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

120

SAMANV
AYA

8th-9th
Jan 2026

Bandari
praneeth

25H51E0020

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




121

SAMANYV
AYA

8th-9th
Jan 2026

B NITHIN

25H51E0022

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

122

SAMANYV
AYA

8th-9th
Jan 2026

Basaboina
Karthik

25h51e0023

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

123

SAMANYV
AYA

8th-9th
Jan 2026

B.pradeepthi

25H51E0024

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

124

SAMANYV
AYA

8th-9th
Jan 2026

B.Meenakshi

25H51E0026

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

125

SAMANYV
AYA

8th-9th
Jan 2026

Billakanti
Varshitha

25H51E0027

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

126

SAMANYV
AYA

8th-9th
Jan 2026

B Deepika

25H51E0029

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

127

SAMANV
AYA

8th-9th
Jan 2026

Boga Anvitha

25H51E0030

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

128

SAMANV
AYA

8th-9th
Jan 2026

B. Navyasri

25H51E0031

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




129

SAMANYV
AYA

8th-9th
Jan 2026

B Ajay Kumar

25H51E0032

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

130

SAMANYV
AYA

8th-9th
Jan 2026

Boini
Deekshitha

25H51E0034

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Floor
fusion

131

SAMANYV
AYA

8th-9th
Jan 2026

BOMPALLY
SHRUTHI

25H51E0035

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

132

SAMANYV
AYA

8th-9th
Jan 2026

Bondla
Devika

25H51E0036

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

133

SAMANYV
AYA

8th-9th
Jan 2026

Borra Ramoji

25H51E0038

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Fashion
fiesta

134

SAMANYV
AYA

8th-9th
Jan 2026

b.surya
parvathi

25H51E0039

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

135

SAMANV
AYA

8th-9th
Jan 2026

Byagari
Harish

25H51E0041

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

bulls and
bears

Treasure
hunt

136

SAMANV
AYA

8th-9th
Jan 2026

Cheera
Keerthana

25H51E0043

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




137

SAMANYV
AYA

8th-9th
Jan 2026

Ch.manoj
kumar

25H51E0044

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

138

SAMANYV
AYA

8th-9th
Jan 2026

Chepyala
akhila

25H51E0045

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt

139

SAMANYV
AYA

8th-9th
Jan 2026

Chinthakuntl
a chandini

25H51E0047

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

140

SAMANYV
AYA

8th-9th
Jan 2026

Chinthala
Chathurya

25H51E0048

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

141

SAMANYV
AYA

8th-9th
Jan 2026

Chitta
Nandini

25H51E0049

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

142

SAMANYV
AYA

8th-9th
Jan 2026

Hindu

25H51E0050

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Cut shot

143

SAMANV
AYA

8th-9th
Jan 2026

Dadannagari
Harshitha

25H51E0052

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

144

SAMANV
AYA

8th-9th
Jan 2026

DASARI
KRISHNA
MANOHAR

25H51E0053

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Fashion
fiesta




145

SAMANYV
AYA

8th-9th
Jan 2026

D.Hema

25H51E0054

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

146

SAMANYV
AYA

8th-9th
Jan 2026

Dheeravath
sai kumar

25H51E0056

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Fashion
fiesta

147

SAMANYV
AYA

8th-9th
Jan 2026

Dipsu kumar

25H51E0057

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

148

SAMANYV
AYA

8th-9th
Jan 2026

Doli.Nikitha

25H51E0059

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

149

SAMANYV
AYA

8th-9th
Jan 2026

DONTHI
THIRUMALA
GOUD

25H51E0060

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt

150

SAMANYV
AYA

8th-9th
Jan 2026

Duvvala
Ramadevi

25H51E0061

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Sangeet
sangham

151

SAMANV
AYA

8th-9th
Jan 2026

E Bhargavi

25H51E0062

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

152

SAMANV
AYA

8th-9th
Jan 2026

E.sangamesh
war

25H51E0063

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




153

SAMANYV
AYA

8th-9th
Jan 2026

E jayaraj

25H51E0064

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Fashion
fiesta

154

SAMANYV
AYA

8th-9th
Jan 2026

Esampally
maheshwari

25H51E0065

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

155

SAMANYV
AYA

8th-9th
Jan 2026

E. Naveen
Kumar

25H51E0066

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

bulls and
bears

Treasure
hunt

156

SAMANYV
AYA

8th-9th
Jan 2026

G.kalpana

25H51E0067

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Fashion
fiesta,
Treasure
hunt

157

SAMANYV
AYA

8th-9th
Jan 2026

Ravindra
gannarapu

25H51E0069

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

158

SAMANYV
AYA

8th-9th
Jan 2026

Gannavarapu
Dharani

25H51E0070

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Sangeet
sangham

159

SAMANV
AYA

8th-9th
Jan 2026

Geddam
Saketh

25H51E0072

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

160

SAMANV
AYA

8th-9th
Jan 2026

Suhanika

25H51E0073

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




161

SAMANYV
AYA

8th-9th
Jan 2026

Gondi
Manogna

25H51E0074

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

162

SAMANYV
AYA

8th-9th
Jan 2026

Gopani kavya

25H51E0075

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

163

SAMANYV
AYA

8th-9th
Jan 2026

K. Gopika
Santoshi

25H51E0077

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

164

SAMANYV
AYA

8th-9th
Jan 2026

G Sneha
latha

25H51E0078

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

165

SAMANYV
AYA

8th-9th
Jan 2026

Gotimukul
Maheshwari

25H51E0079

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

166

SAMANYV
AYA

8th-9th
Jan 2026

GOURI
PRADEEP

25h51e0081

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

167

SAMANV
AYA

8th-9th
Jan 2026

Gudheti
Bhavani

25H51E0082

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

168

SAMANV
AYA

8th-9th
Jan 2026

Gugulothu
sreeshanth

25H51E0083

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




169

SAMANYV
AYA

8th-9th
Jan 2026

G.Ayesha
Naaz

25H51E0084

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

170

SAMANYV
AYA

8th-9th
Jan 2026

G.Harshitha

25H51E0085

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

171

SAMANYV
AYA

8th-9th
Jan 2026

G.Bhavya

25H51E0086

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

172

SAMANYV
AYA

8th-9th
Jan 2026

G.
ChandraKant
h

25H51E0087

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

173

SAMANYV
AYA

8th-9th
Jan 2026

Gundi
Ranjith
Kumar

25H51E0088

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

174

SAMANYV
AYA

8th-9th
Jan 2026

G Swetha

25H51E0090

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

175

SAMANV
AYA

8th-9th
Jan 2026

G.rithikesh

25h51e0091

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

bulls and
bears

Treasure
hunt

176

SAMANV
AYA

8th-9th
Jan 2026

Gutha
Tejaswini

25H51E0092

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Sangeet
sangham




177

SAMANYV
AYA

8th-9th
Jan 2026

G Varshitha

25H51E0093

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

178

SAMANYV
AYA

8th-9th
Jan 2026

Vasantha
Hanmanthu

25H51E0094

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

179

SAMANYV
AYA

8th-9th
Jan 2026

JADHAV
KRISHNA

25H51E0095

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

180

SAMANYV
AYA

8th-9th
Jan 2026

Jadhav
Shilpa

25H51E0096

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

181

SAMANYV
AYA

8th-9th
Jan 2026

JAKKALI SAI
TEJA

25H51E0097

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

182

SAMANYV
AYA

8th-9th
Jan 2026

Jala Navya

25H51E0098

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

183

SAMANV
AYA

8th-9th
Jan 2026

JETTI SAl
VAMSHI

25H51EOOAO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Cut shot

184

SAMANV
AYA

8th-9th
Jan 2026

J Sai
Sharanya

25H51EO0AL

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




185

SAMANYV
AYA

8th-9th
Jan 2026

KH
KOUSHIKA

25H51EOQA2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

186

SAMANYV
AYA

8th-9th
Jan 2026

K Hemanth
Kumar

25H51EOO0A3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

187

SAMANYV
AYA

8th-9th
Jan 2026

K Rikshitha

25H51EO0O0A4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

188

SAMANYV
AYA

8th-9th
Jan 2026

K.Shiva
manikanta
sharma

25h51e00a5

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

189

SAMANYV
AYA

8th-9th
Jan 2026

Kadagala
devo

25H51EOQAG

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

190

SAMANYV
AYA

8th-9th
Jan 2026

Harshith
Varma

25H51EOOAS8

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

191

SAMANV
AYA

8th-9th
Jan 2026

k.srinivas

25H51EOOBO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

192

SAMANV
AYA

8th-9th
Jan 2026

KANDHALA
UDAY KIRAN

25H51EO00B2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




193

SAMANYV
AYA

8th-9th
Jan 2026

Kasala
Pranay

25H51EOOB3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

194

SAMANYV
AYA

8th-9th
Jan 2026

Katta
vaishnavi

25h51e00b4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Sangeet
sangham

195

SAMANYV
AYA

8th-9th
Jan 2026

Kavuri
Lakshmi
Priyanka

25H51EO0B5

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

196

SAMANYV
AYA

8th-9th
Jan 2026

Ketavath
shankar

25H51EOO0B7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

197

SAMANYV
AYA

8th-9th
Jan 2026

K.Abhilash
Reddy

25H51EOOBS8

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

198

SAMANYV
AYA

8th-9th
Jan 2026

K.V.S.S
Abhiram

25H51EO00B9

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

199

SAMANV
AYA

8th-9th
Jan 2026

Kommu
Ashwitha

25H51E00CO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

200

SAMANV
AYA

8th-9th
Jan 2026

Koraboina
Meghana

25H51E00C1

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




201

SAMANYV
AYA

8th-9th
Jan 2026

KORRA
RAJESH

25H51E00C2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

202

SAMANYV
AYA

8th-9th
Jan 2026

Kota Nikhita

25H51EO00C3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Sangeet
sangham

203

SAMANYV
AYA

8th-9th
Jan 2026

Kotha
pranitha

25h51e00c4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

204

SAMANYV
AYA

8th-9th
Jan 2026

KOTHAKAPU
GNANESHW
AR REDDY

25H51E00CH

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

205

SAMANYV
AYA

8th-9th
Jan 2026

Kummari
Abhiram

25H51E00CG6

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Startup

Fashion
fiesta

206

SAMANYV
AYA

8th-9th
Jan 2026

K.harsha
vardhan

25h51e00c7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

207

SAMANV
AYA

8th-9th
Jan 2026

Kurva
Aravind

25H51EO00CS8

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

208

SAMANV
AYA

8th-9th
Jan 2026

Lakavath
Manasa

25H51EO00DO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




209

SAMANYV
AYA

8th-9th
Jan 2026

Lankapalli
Shirisha

25H51EO0O0D1

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

210

SAMANYV
AYA

8th-9th
Jan 2026

Uppuluri
Jenny Asher

25H51E00D2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

211

SAMANYV
AYA

8th-9th
Jan 2026

M D Sameer
Qureshi

25H51E00D3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

212

SAMANYV
AYA

8th-9th
Jan 2026

M RAMBABU

25H51E00D4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt

213

SAMANYV
AYA

8th-9th
Jan 2026

Madari Vani

25H51EO00D5

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt

214

SAMANYV
AYA

8th-9th
Jan 2026

Madira
veena sai

25H51E00DG

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

215

SAMANV
AYA

8th-9th
Jan 2026

MAGDHUMP
OOR
SANDHYA

25H51EO00D7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

216

SAMANV
AYA

8th-9th
Jan 2026

M.Nikhil

25H51E00D8

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




217

SAMANYV
AYA

8th-9th
Jan 2026

M Madhu
sudhan

25H51EOOQOEOQ

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

218

SAMANYV
AYA

8th-9th
Jan 2026

Mallepalli
Sudheer
Reddy

25H51EOOE1

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

219

SAMANYV
AYA

8th-9th
Jan 2026

Mamidipally
Anvesh

25H51EOOE2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

220

SAMANYV
AYA

8th-9th
Jan 2026

Mandala
Manisha

25H51EOOE3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

221

SAMANYV
AYA

8th-9th
Jan 2026

MANTHUR
VAMSHI
KRISHNA

25H51EOQE4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

222

SAMANYV
AYA

8th-9th
Jan 2026

Mari
Sandeep
kumar

25H51EOOES

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

223

SAMANV
AYA

8th-9th
Jan 2026

MARLA
PREM SAlI

25H51EOOEG

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

224

SAMANV
AYA

8th-9th
Jan 2026

Mattaparthi
pravalika

25H51EOOE7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt




225

SAMANYV
AYA

8th-9th
Jan 2026

Mogili
Ranjith
Kumar

25H51EOQES

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

226

SAMANYV
AYA

8th-9th
Jan 2026

Mohammed
akheel

25H51EOOE9

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

227

SAMANYV
AYA

8th-9th
Jan 2026

MOHAMMAD
SAMEER

25H51EOOFO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

228

SAMANYV
AYA

8th-9th
Jan 2026

Mohammed

25H51EOOF1

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

229

SAMANYV
AYA

8th-9th
Jan 2026

Mohammed
Abdul Manan

25H51EOOQF2
m

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

230

SAMANYV
AYA

8th-9th
Jan 2026

Mohammed
Arbaz Ghouri

25H51EOOF3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

231

SAMANV
AYA

8th-9th
Jan 2026

Mohammed
kaif

25H51EOOF4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

232

SAMANV
AYA

8th-9th
Jan 2026

MUDUMALA
NIHARIKA

25H51EOOF7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




233

SAMANYV
AYA

8th-9th
Jan 2026

NAHIDA
SHAIK
KATWAL
NIZAMUDDI
N

25H51EOOF9

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

234

SAMANYV
AYA

8th-9th
Jan 2026

N. Srinidhi

25H51E00G1

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt

235

SAMANYV
AYA

8th-9th
Jan 2026

NEHA

25H51E00G3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

236

SAMANYV
AYA

8th-9th
Jan 2026

Nerella
Kinjala

25H51E00G5

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt

237

SAMANYV
AYA

8th-9th
Jan 2026

NUNAVATH
PRAVEEN

25H51E00G6

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt

238

SAMANYV
AYA

8th-9th
Jan 2026

Palle
Mahender
reddy

25H51EO00G7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

239

SAMANV
AYA

8th-9th
Jan 2026

PARIPELL
VARUNVESH

25H51E00G9

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt

240

SAMANV
AYA

8th-9th
Jan 2026

Patel saiteja

25H51EO00hO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




241

SAMANYV
AYA

8th-9th
Jan 2026

PATLOLLA

GOVARDHAN

RAO

25H51EOOH1

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

242

SAMANYV
AYA

8th-9th
Jan 2026

Peddapalli
Ramu

25H51EOOH?2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

243

SAMANYV
AYA

8th-9th
Jan 2026

P.vasu

25H51EOOH3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

244

SAMANYV
AYA

8th-9th
Jan 2026

Penda
Shravani

25H51EOOH4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Saankhy
a

Treasure
hunt

245

SAMANYV
AYA

8th-9th
Jan 2026

PODILA
SANDEEP

25H51EOOHG6

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

246

SAMANYV
AYA

8th-9th
Jan 2026

Podilapu
likitha

25H51e00h7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

247

SAMANV
AYA

8th-9th
Jan 2026

P.Hima
Bairavi
Sreeja

25H51EOOH9

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

248

SAMANV
AYA

8th-9th
Jan 2026

P Swamy

25H51E00JO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




249

SAMANYV
AYA

8th-9th
Jan 2026

Swetha
Narendra
Puppala

25H51E00J2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

250

SAMANYV
AYA

8th-9th
Jan 2026

PURAM
SHIRISHA

25H51E00J3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

251

SAMANYV
AYA

8th-9th
Jan 2026

Purra
Niharika

25H51E00J4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

252

SAMANYV
AYA

8th-9th
Jan 2026

R.sneha

25H51E00J7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

253

SAMANYV
AYA

8th-9th
Jan 2026

S.SAl
CHARAN
REDDY

25H51EOOKS8

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

254

SAMANYV
AYA

8th-9th
Jan 2026

Saba
muskaan

25H51EOOK9

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

255

SAMANV
AYA

8th-9th
Jan 2026

S. Nishitha

25H51EOOMO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Floor
fusion

256

SAMANV
AYA

8th-9th
Jan 2026

S.Sanjay
kumar

25H51EOOM1

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




257

SAMANYV
AYA

8th-9th
Jan 2026

Saniya
Begum

25H51EOO0M2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

258

SAMANYV
AYA

8th-9th
Jan 2026

Sathpally
sampath

25H51EOOM4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Startup,
Ad-
venture

Treasure
hunt

259

SAMANYV
AYA

8th-9th
Jan 2026

S.Saipriya
Reddy

25H51EOOM6

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

260

SAMANYV
AYA

8th-9th
Jan 2026

L Venkatsai

25H51EOOMS8

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

261

SAMANYV
AYA

8th-9th
Jan 2026

Shaik Saleem

25h51e00m9

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

262

SAMANYV
AYA

8th-9th
Jan 2026

Shifa Shireen

25H51EOONO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

263

SAMANV
AYA

8th-9th
Jan 2026

SHIVANGUL
A DEEPIKA

25H51EOON1

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

264

SAMANV
AYA

8th-9th
Jan 2026

SHOLAPURA
M AKHILA

25H51EOON2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




265

SAMANYV
AYA

8th-9th
Jan 2026

Durga sai

25H51EOON3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

266

SAMANYV
AYA

8th-9th
Jan 2026

SININGI
RAJASHRI

25H51EOON5

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

267

SAMANYV
AYA

8th-9th
Jan 2026

Solipeta
Harinath

25H51EOON7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

268

SAMANYV
AYA

8th-9th
Jan 2026

Somani sai
kiran

25H51EOONS8

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Floor
fusion

269

SAMANYV
AYA

8th-9th
Jan 2026

SOPPADAND
I SRI
VAISHNAVI

25H51EOON9

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

270

SAMANYV
AYA

8th-9th
Jan 2026

Manohitha

25H51EOOPO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Floor
fusion

271

SAMANV
AYA

8th-9th
Jan 2026

Siddhartha

25h51e00p1l

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Ad-
venture

Fashion
fiesta

272

SAMANV
AYA

8th-9th
Jan 2026

Sudana
Jagadeesh

25H51EO0P2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Startup

Treasure
hunt




273

SAMANYV
AYA

8th-9th
Jan 2026

Sulthanpura
m Abhinaya

25H51EOOP3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Floor
fusion

274

SAMANYV
AYA

8th-9th
Jan 2026

Suthar
Hemalatha

25H51EOO0P4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Ad-
venture

Cut shot

275

SAMANYV
AYA

8th-9th
Jan 2026

T Lakshmi

25H51EOOP7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

276

SAMANYV
AYA

8th-9th
Jan 2026

TADI
GOUTAM

25H51EOOP8

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

277

SAMANYV
AYA

8th-9th
Jan 2026

Tangellapelli
Rajesh

25H51EOO0P9

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Ad-
venture,
business
quiz

Treasure
hunt

278

SAMANYV
AYA

8th-9th
Jan 2026

TEKUMATLA
VASANTHA

25H51E00QO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

279

SAMANV
AYA

8th-9th
Jan 2026

Teragolla
Manaiah

25H51E00Q1

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

280

SAMANV
AYA

8th-9th
Jan 2026

THANDRA
BHARGAVI

25H51E00Q?2

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




281

SAMANYV
AYA

8th-9th
Jan 2026

T.shweta

25H51E00Q3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

282

SAMANYV
AYA

8th-9th
Jan 2026

Thatishetti
Supriya

25H51E00Q4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

283

SAMANYV
AYA

8th-9th
Jan 2026

Thota Ashu

25H51E00Q5

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

284

SAMANYV
AYA

8th-9th
Jan 2026

THOTLA
MAHESH

25H51E00Q6

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

285

SAMANYV
AYA

8th-9th
Jan 2026

Thumati
Madhuri

25H51E00Q7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

286

SAMANYV
AYA

8th-9th
Jan 2026

Tupakula
Shravani

25H51E00Q8

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

287

SAMANV
AYA

8th-9th
Jan 2026

Vadithya
Naresh

25H51E00Q9

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

Startup

Cut shot

288

SAMANV
AYA

8th-9th
Jan 2026

Vadla
vaishnavi

25H51EOORO

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




289

SAMANYV
AYA

8th-9th
Jan 2026

V.harsha
vardhan

25H51EOOR3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

290

SAMANYV
AYA

8th-9th
Jan 2026

Vangala
ashwitha

25H51EOOR5

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

291

SAMANYV
AYA

8th-9th
Jan 2026

Laxmi
Bhargavi

25H51EOORG

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

292

SAMANYV
AYA

8th-9th
Jan 2026

V Sravani

25H51EOOR7

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Cut shot

293

SAMANYV
AYA

8th-9th
Jan 2026

Vatnala
Aikitha

25H51EOORS8

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

294

SAMANYV
AYA

8th-9th
Jan 2026

VIVIAN

MARK JOHN

25H51EO00T1

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

295

SAMANV
AYA

8th-9th
Jan 2026

Y.Manikanta

25H51EO00T3

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt

296

SAMANV
AYA

8th-9th
Jan 2026

Mahesh
Yadav

25H51EO00T4

Participation
Certificate

SHIVA
SHIVANI
INSTITUTE
OF
MANAGEM
ENT

business
quiz

Treasure
hunt




SHIVA

SHIVANI
SAMANYV [ 8th-9th [ Yamini Participation | INSTITUTE | business | Treasure
297 AYA Jan 2026 | preetham 25H51E00TS Certificate OF quiz hunt
MANAGEM
ENT
SHIVA
SHIVANI
298 SAMANYV [ 8th-9th [ Gadikoppula S5HE1EQ0TE Participation | INSTITUTE | business | Treasure
AYA Jan 2026 | Pranav Certificate OF quiz hunt
MANAGEM
ENT
Engineerin
2gg | YUVUTS | SrdNov | o 0\ imar 24H51£0031 | 1stprize | 8> Business
AV 2025 akuma s College of | Quiz
India
2nd prizein | Engineerin
300 YUVUTS 4th Nov Sai kumar 24H51E0032 poster. g Staff start-up
AV 2025 presentation, | College of
1000 rs cash | India




STUDENTS PARTICIPATION
IN DIFFERENT COLLEGES

EVENTS
ACADEMIC YEAR 2025-26

-l-. -
2 %

We are delighted to congratulate our talented MBA 1st Year students — Jayaraj
(25H51E0064), Pradeep (25H51E0081), and Chandrakanth (25H51E0087)

for securing ¥ 1st Place in the Business Proposal Competition at BHASWARA
2026 - National Level Technical & Management Fest, organized by Geethanjali
College of Engineering and Technology. . E&

Their achievement, along with a cash prize of ¥1800, highlights their innovation,
confidence, and teamwork. )

A big round of applause to all participants as well! ¥) Your enthusiasm and effort
made the event truly competitive and inspiring. Every step forward is a step closer
to success. <

V) Congratulations once again to our winners for bringing pride to

CMRCET!



We are proud to announce that our MBA students from CMRCET secured Runner-
Up positions in both Formal (Cine Spirit) and Informal (Natya Utkanta) events at

GNU BIZ CON 2025, held on 19th & 20th December 2025, organized by Guru Nanak
Institutions.

Participants:

e Thirumala Goud (25H51E0060)
e Jayraj (25H51E0064)

e Rajiv (25H51E0014)

e Harshith (25H51E0006)

e Nagarjuna (25H51E0016)

e Manoj Kumar (25H51E0044)



We are proud to announce that our MBA students from CMRCET secured Runner-
Up positions in both Formal (Cine Spirit) and Informal (Natya Utkanta) events at
GNU BIZ CON 2025, held on 19th & 20th December 2025, organized by Guru Nanak

Institutions.

Participants:

=

Thirumala Goud (25H51E0060)
Jayraj (25H51E0064)

Rajiv (25H51E0014)

Harshith (25H51EQ006)
Nagarjuna (25H51E0016)
Manoj Kumar (25H51E0044)
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ALUMNI INTERACTIONS

ALUMNI TOPIC
S.NO NAME OF THE DESIGNATION& INTERACTED WITH PHOTOGRAPH
) STUDENT COMPANY DURING THE SESSION
STUDENTS
Students were motivated
by her clarity of thought
and her commitment to
continuous improvement.
She also emphasized
staying updated with
Bommidala Ruchika Tas);zzgcaizte industry changes and
(22H51E0025) (25-10-2025) technological
advancements. Students
understood how the
concepts they learn in
class are applied in actual
workplaces.
Maneesha explained how
HR operations require
T ManeeSha A;;ts Ceorzc?oannsy strong organizational
(23H51EOQ0H®G) (8-1pl-2025) skills, patience, and the
ability to work with
diverse people.
Motivated students to
explore the world of data
S&P GLOBAL with confidence.Students
R Kavya
(23HB1EQOF2) Data Analyst understood how the
(8-11-2025) concepts they learn in
class are applied in actual
workplaces.
Students were inspired by
Phoenix her . ) clarity,
Business Consultin professionalism, and
Srigandha Arundhathi Proposal g humble attitude. She also
(19H51E00C9) Wripting advised them to stay
(4-11-2025) updated on industry

trends and develop a
strong portfolio.




He explained how
analytical thinking and
attention to detail play

ALLADI ACHUTH Ryan Tgx a major role in tax-
(21H51E0006) Tax Associate related roles. He spoke
(8-11-2025) about the work culture
at Ryan Tax and how
teamwork and
discipline contribute to
success.
She has briefed on the
Ashritha VIVO importance  of  the
(23H51E0047) 15-12-2025 internships  in HR
Career.
She has briefed on the
Y. Akhila VIVO importance of the Soft
(23H51E00J9) 15-12-2025 skills and

presentation skills




CLUB ACTIVITIES
2025-26

ARTIFICIAL INTELLIGENCE IN HR & FUTURE OF WORK




PROFESSIONAL COMPETENCY AND INTERVIEW READINESS
PROGRAMME




HR ANALYTICS -DATA-DRIVEN DECISION-MAKING IN
HUMAN RESOURCE MANAGEMENT




EMPLOYEE ENGAGEMENT & WELL-BEING SEMINAR

EMERGING TRENDS IN FINTECH AND DIGITAL PAYMENT
SYSTEMS




ADVERTISEMENT ANALYSIS & REBRANDING

ESG FRAMEWORK AND THE FUTURE OF SUSTAINABLE
FINANCE




FINANCIAL PLANNING AND RESPONSIBLE MONEY
MANAGEMENT

CONCEPT REINFORCEMENT AND TREND ANALYSIS IN
MARKETING




FRESHERS DAY
2025-26

The CMRCET MBA Department
celebrated an unforgettable Freshers
Party as our new batch filled the campus
with energy, excitement, and vibrant
performances! & § ©

29 November 2025 was a day of music, colours, joy, and
the start of beautiful new friendships.



GRADUATION DAY
2025-26

CMRCET - MBA GRADUATION DAY 2025 @

CMR College of Engineering & Technology proudly
celebrated MBA Graduation Day 2025 on 03 January
2026, marking a momentous milestone in the academic
journey of our graduating students.

The ceremony was graced by the Chief Guest, Prof.
Sindu, Director and Chairperson, School of Management
Studies, JNTU Hyderabad, whose inspiring address
motivated the graduates to lead with purpose and vision.




ORIENTATION DAY
2025-26

CMR COLLEGE OF ENGINEERING & TECHNOLOGY
)

(UGC Autonomous
*Approved by AICTE *Affiliated to JNTUH * NAAC Accredited
with A+ GRADE -

INVITATION FROM : CMRCET MBA DEPARTMENT
A warm welcome to the future business leaders .MBA
Batch 2025-2027. May your journey be guided by
ambition, integrity, and excellence.

Date & Time
OCTOBER 15, 2025|9:30 AM
Venue:

CMR CENTRAL AUDITORIUM

www.cmrcet.ac.in

ON 15TH OCTOBER 2025 (WEDNESDAY)
CMR COLLEGE OF ENGINEERING & TECHNOLOGY

proudly welcomed the vibrant and ambitious MBA Batch of 2025-27 through its
grand orientation program — PRARAMBH 2025.



TRADITIONAL DAY
2025-26

CMRCET MBA Dept Celebrates Diwali Culture, colors, and celebrations lit up the
CMRCET campus as different departments beautifully showcased India’s rich
diversity through festive themes like Sankranthi, Ugadi, Ramzan, Ramanavami,
Krishnastami, and Christmas.

The MBA Department proudly celebrated Diwali - the festival of lights, spreading
joy, positivity, and togetherness with vibrant traditional attire, festive décor, and
bright smiles A day filled with unity in diversity, cultural pride, and festive spirit
Moments like these remind us that festivals connect hearts beyond classrooms.
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Dear Students, Faculty, Industry Partners and Well-Wishers,

We sincerely thank you for your valuable time, support and
enthusiastic participation in the CMR-CET MBA journey.

Your presence and encouragement make our efforts
more meaningful and inspiring. Together, we continue to
build a future driven by learning, leadership and innovation.
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	SECRETARY MESSAGE
	Sri.Ch.Gopal Reddy
	Secretary

	PRINCIPAL’S MESSAGE
	Dr.A. Seshu kumar
	Principal

	HOD’S MESSAGE
	Dr. A. Kotishwar
	Head of the Department – MBA

	EDITOR’S MESSAGE
	Ms. Santoshi Shetty
	Assistant Professor
	Editor

	EDITORIAL Member From students
	Details of Paper Publications in National & International Journals by the Faculty- 2025-26
	International Conferences attended
	by MBA Faculty Members
	MBA Faculty Attended FDP’s / Workshops / Courses
	Faculty Achivements
	Academic Year 2025-26
	Under the guidance of Dr. A. Kotishwar, one Ph.D. scholar, Ms. Pramoda Holly Star B from Annamalai University, has successfully completed her doctoral degree.


	STUDENTS PUBLICATIONS A.Y. 2025-26
	Industry Visit
	A.Y. 2025-2026
	NARMUL MOTHER DAIRY, KUNTLOOR, RANGA REDDY, TELANGANA
	MBA II year, 2025-26 Batch students Industry visit to NARMUL MOTHER DAIRY, KUNTLOOR, RANGA REDDY, TELANGANA  on 13th November , 2025.
	Overview of Narmul Mother Dairy



	INDUSTRY VISIT TO COCA -COLA BEVERAGES LIMITED HYDERABAD
	Company Profile:

	CAMPUS RECRUITMENT TRAINING
	Acknowledgement

	Day-1:
	SOFT SKILL SESSION Introduction to Corporate World.
	APTITUDE SESSION Averages & Calendar

	Day-2:
	SOFT SKILL SESSION Self-Introductions
	APTITUDE SESSIONRatio & Proportion, Clocks
	The session began with a quick recap of basic concepts, followed by solvingvarious types of problems that tested both speed and accuracy. Practical problems were given to us for hands-on practice, helping us understand different approaches to arrive at the correct answer. along with academic understanding, applying logic and presence of mind is essential in solving such problems effectively.


	Day-3:
	APTITUDE SESSION Problems on Ages & Blood Relations
	SOFT SKILL SESSION Six Thinking Hats Process
	In this session we shifted focus to soft skills, specifically the Six Thinking Hats. This technique taught us how to think in a structured way by wearingdifferent "hats" that represent different perspectives. We engaged in interactive activities and discussions with group that helped us apply the hats to real-world situations.


	Day-4:
	APTITUDE SESSION Blood Relations, Clocks, & Calendar

	Day-5:
	Aptitute Class:Directions & Distance

	APTITUDE SESSION: Percentages, Time & Work, Profit & Loss, & Seating Arrangements
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	SOFT SKILL SESSION Email Writing & Minutes of Meeting

	OVERVIEW
	STUDENTS PLACEMENTS
	Guest Lectures
	Academic year 2025-2026
	Guest Lecture on “Beyond the Degree: Thriving in Changing Business World” By Mr. Sravan Medapati
	DATE: 14/07/2025
	NUMBER OF STUDENTS ATTENDED: 245



	Guest Lecture Report On “KNOW YOUR RIGHTS, SECURE YOUR LIFE–A LESSON IN DIGITAL SAFETY”
	Guest lecture on “Brand Building and Public Relations” BY: Mr. Sharath Kumar Akula.
	DATE: 24-12-2025
	TIME: 9:30 AM – 12:30 PM
	NUMBER OF STUDENTS ATTENDED: 245

	REPORT ON ONE-DAY WORKSHOP
	Workshop on Stock Market by Resource Person : Ms. Padmavathi Selvam

	WORKSHOP ON: MANAGERIAL STRATEGIES FOR STARTUP’S
	AZURA 2K26
	PAPER PRESENTATION
	Biz-Wiz:

	Corporate Crossfire
	Final Showdown
	BULLS AND BEARS

	Round 1: “Choose the Right One”
	Round 2:“Brain Blast”
	Round 3: “Live Stocking”

	STARTUP STROM
	Event Structure:
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	Round 2: Case Study Challenge
	Evaluation and Judging:
	Event Overview:
	STUDENT PARTIIPATION IN FESTS
	ACADEMIC YEAR 2025-26

	STUDENTS PARTICIPATION IN DIFFERENT COLLEGES EVENTS
	ACADEMIC YEAR 2025-26
	👏 Congratulations once again to our winners for bringing pride to CMRCET!
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